
 

Baioni N

manageme
to educate 
keeping wi
the concep
challenges
growing se

Because o
practices a

 

 

©2011 Syng
are tradema

Named 2010

ent plans that h
 producers so t
th Sanders’ ph

pt of F.A.R.M.'N
s they face yea
eason.   

f Baioni's educ
and begin to ma

genta Crop Prote
arks of a Syngen

0 Southern

help growers st
they are well-in

hilosophy that it
N (Fall Applied 
r-round and the

cational efforts,
anage hard-to-

ection, LLC, 410
nta Group Comp

n Resistanc

K
J
H
so
re
S
e
m

F
re
m
co

D
tay one step ah
nformed about 
t is a partner to
 Resistance Ma
eir need to dev

 Sanders has h
-control weeds 

0 Swing Road, G
pany. 

ce Fighter o

Keith Baioni, bu
immy Sanders

His passion for 
oon after gradu
epresentative i

Sanders operat
ducating the S

management to

For Baioni, the m
esistance is ed

management to
ombat resistan

Drawing from hi
head of weed p
 the weed man
o its growers “B
anagement No
velop a compre

helped many o
 like marestail, 

Greensboro, NC 

of the Year 

usiness manag
s, Cleveland, M
helping growe
uation, when S
n 1988.  Now o
ion, Baioni con

Sanders field st
ools and recom

most important
ducation.  From
ools to sharing 
nce, Baioni beli

is expertise, Ba
problems and a
nagement optio
Before Seed an
ow) as a means
ehensive weed

of its growers a
 pigweed and I

27409.  Resista

 

er of crop prote
Miss., has deep 

rs fight weed re
Sanders hired h
on the corporat
ntinues to help 
taff about the la

mmendations. 

t tool to help gr
m teaching abou

what other reg
ieves growers 

aioni develops 
avert potential 
ons they have,”
nd Beyond Har
s to raise grow
-management 

adjust their wee
Italian ryegrass

ance Fighter™ an

ection products
 roots in agron
esistance bega
him as a field 
te side of the 
 growers by 
atest weed 

rowers fight 
ut available 

gions are doing
need to be on 

 customized 
disaster.  “My g
” said Baioni.  I
rvest,” he deve
er awareness o
 plan well befor

ed managemen
s.   

nd the Syngenta

s for 
omy.  

an 

 to 
 alert.   

goal is 
n 
loped 
of the 
re the 

nt 

a logo 


